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GOAL #1: Greenfield's The purpose of the markletlng plan V\{ould. beto identify
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . . L - Mayor's
P N 1. Establish a marketing |resources to maximize the appreciation of and use of these
historic resources will be ) N " . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will . Economic _ New .
an integral part of the L . N PR see below need grant? |Policy (withina [($20,001-|N mic
L N N historic, and cultural include strategies related to institutional support, Development strategy
Town’sidentity with Lo . . year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and
wider recognition and . . N o Fccc
use consolidated marketing techniques that will increase
: recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . N - L Mayor's
N . N 1. Establish a marketing |resources to maximize the appreciation of and use of these
historic resources will be . . . . . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will Re-establish a Visitor's " Economic . New N
an integral part of the P . N PR need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, Center. Development strategy
Town’sidentity with . N . year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and
wider recognition and . . . L FCcC
use consolidated marketing techniques that will increase
. recognition of and respect for these resources.
GOAL it: Greenfield's s promoneGreanitdanasurel ietoic and cuture i
natural, cultural and 1. Establish a marketin, resozrces to maximize the a rec’iatior\ of,ar\d use of these Develop a public arts Mayor's
historic resourceswillbe |~ 8 PP ) N program to. foster lively . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will and attractive . Economic _— New .
an integral part of the L . N PR need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, streetscapes through Development strategy
Town’sidentity with . . N N N year) $100,000) Development/
wider recognition and resources. individual property maintenance and/or protection, and |public/private Feee
use B consolidated marketing techniques that will increase partnerships.
. recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
natural, cultural and and promote Greenfield's natural, historic, and cultural  [1nstall information kiosks Mayor's
historic resources will be 1. Establish amarketing |resourcesto maximize the appreclatl‘or\ ofand use oflhese on Town Common.and ' short &8 Office/Econo
plan for natural, resources by local residents and tourists. The plan will throughout Greenfield. . Economic _— New .
an integral part of the L . N PR N N need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, (kiosk installed at town Development strategy
Town’sidentity with . . N N year) $100,000) Development/
wider recognition and resources. individual property maintenance and/or protection, and [hall 2014- move it to Do
use consolidated marketing techniques that will increase town common??)
. recognition of and respect for these resources.
The purpose of the marketing plan would be to identify
AL #1: field" i
::ural :I:::I :n: s and promote Greenfield's natural, historic, and cultural | Create partnerships Vovors
N o N 1. Establish a marketing |resources to maximize the appreciation of and use of these between the Town and its V!
historic resources will be ) . many museums through . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will . . Economic - New .
an integral part of the N N . N PR collaboration on town- need grant? |Policy (withina [($20,001- [N mic
> N N historic, and cultural include strategies related to institutional support, Development strategy
Town’sidentity with individual X " X d wide events and/or year) $100,000) Development/
wider recognition and resources. indivi .ua property r.namtenan?cean Jor pTOFEClIOH, ani creation of way-finding Fece
use consolidated marketing techniques that will increase signs.
. recognition of and respect for these resources.
GOAL it: Greenfield's s promoneGreanitdanasurel ietoic and cuture i
natural, cultural and 1. Establish a marketin, resozrces to maximize theal rec’iatior\ of,ar\d use of these e e o e Mayor's
historic resourceswillbe |~ 8 PP ) N |r,ven§ory of natural, . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will historic, and cultural " Economic . New N
an integral part of the L . N PR need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, areas and make Development strategy
Town’sidentity with . . N N N " year) $100,000) Development/
wider recognition and resources. individual property maintenance and/or protection, and Info_rmanon readily ) Foce
use consolidated marketing techniques that will increase available to the public.
. recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
natural, cultural and and promote Greenfield's natural, historic, and cultural . Mayor's
N o N 1. Establish a marketing |resources to maximize the appreciation of and use of these Create‘ an educatlonal. V!
historic resources will be R N campaign and marketing . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will N . Economic - New .
an integral part of the N N . N PR strategy for Greenfield’s [need grant? |Policy (withina [($20,001- [N mic
> N N historic, and cultural include strategies related to institutional support, Development strategy
Town’sidentity with - . N conservation and tourism year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and
wider recognition and " . . s resources. Fcce
use consolidated marketing techniques that will increase
. recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . N - L Mayor's
N . N 1. Establish a marketing |resources to maximize the appreciation of and use of these .
historic resources will be ) . « Emphasize and . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will ) . . Economic - New .
an integral part of the N N . N PR promote public pride and |need grant? [Policy (withina [($20,001- [N mic
> N N historic, and cultural include strategies related to institutional support, . Development strategy
Town’sidentity with I ) N awareness; year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and
wider recognition and . . . L FCcc
use consolidated marketing techniques that will increase
. recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
and promote Greenfield's natural, historic, and cultural .
natural, cultural and 1. Establish amarketing |resources to maximize the appreciation of and use of these Mayor's
historic resourceswillbe |~ 8 PP ) N h Creat§ tou.rs of . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will natural, historic, and . Economic _— New .
an integral part of the P . N PR " need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, cultural areas with Development strategy
Town’sidentity with . . N : N . year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and |appropriate signage;
wider recognition and . . . L FCcC
use consolidated marketing techniques that will increase
. recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
and promote Greenfield's natural, historic, and cultural .
natural, cultural and 1. Establish amarketing |resources to maximize the appreciation of and use of these Mayor's
historic resourceswillbe |~ 8 PP ) N » Emphasize h'dde"_ . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will assets such as Greenfield " Economic . New N
an integral part of the P . N PR N need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, Village, Museum of Development strategy
Town’sidentity with . . N : N . year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and [Industrial Heritage, etc.;
wider recognition and . . . L FCcC
use consolidated marketing techniques that will increase
. recognition of and respect for these resources.
GOAL #1: Greenfield's The purpose of the mark'etlng plan V\{OLI|d. beto identify
and promote Greenfield's natural, historic, and cultural . Promote historic §
natural, cultural and 1. Establish amarketing |resources to maximize the appreciation of and use of these Mayor's
historic resourceswillbe |~ 8 PP ) N areas such as North . . Short $$ Office/Econo
plan for natural, resources by local residents and tourists. The plan will Meadows, Mohawk Trail . Economic _— New .
an integral part of the P . N PR " " N need grant? |Policy (withina [($20,001- [N mic
L, N N historic, and cultural include strategies related to institutional support, view, Pumping Station, Development strategy
Town’sidentity with . . N " year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and [Rocky Mountain Range,
wider recognition and . . . L . FCcc
use consolidated marketing techniques that will increase etc.;
. recognition of and respect for these resources.




GOAL #1: Greenfield's

The purpose of the marketing plan would be to identify
and promote Greenfield's natural, historic, and cultural

natural, cultural and . . L L Mayor's
P N 1. Establish amarketing |resources to maximize the appreciation of and use of these
historic resources will be X X N . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will = Employ technology to " Economic - New .
anintegral part of the N N . N Lo " need grant? |Policy (withina [($20,001- [N mic
L . N historic, and cultural include strategies related to institutional support, promote Greenfield; Development strategy
Town’sidentity with . ) N year) $100,000) Development/
N L. resources. individual property maintenance and/or protection, and
wider recognition and . . . . Fccc
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . . L L Mayor's
P N 1. Establish amarketing |resources to maximize the appreciation of and use of these
historic resources will be ) ) y . ) Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will - install full-color . Economic o New .
anintegral part of the N N . N Lo o need grant? |Policy (withina [($20,001- [N mic
L, . N historic, and cultural include strategies related to institutional support, event digital marquee Development strategy
Town’sidentity with . ) N year) $100,000) Development/
N L. resources. individual property maintenance and/or protection, and
wider recognition and . . . . Fcce
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . . L L Mayor's
P N 1. Establish amarketing |resources to maximize the appreciation of and use of these
historic resources will be 3 ) . . . . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will - install rotating . Economic _ New )
anintegral part of the N N . N Lo " need grant? |Policy (withina [($20,001- [N mic
b N N historic, and cultural include strategies related to institutional support, billboard(s) Development strategy
Town’sidentity with . ) N year) $100,000) Development/
N L. resources. individual property maintenance and/or protection, and
wider recognition and . . . . Fccc
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . . . L Mayor's
P N 1. Establish amarketing |resources to maximize the appreciation of and use of these .
historic resources will be ) . N - enhance social . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will . ~ N . Economic o New )
anintegral part of the N N . N Lo media, digital marketing, |[need grant? |Policy (withina [($20,001- [N mic
L S historic, and cultural  [include strategies related to institutional support, : Development strategy
Town’s identity with . N N and website year) $100,000) Development/
N L. resources. individual property maintenance and/or protection, and
wider recognition and . . . . Fcce
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural .
natural, cultural and 1. Establish a marketing |resources to maximize the appreciation of and use of these Mayor's
historic resources will be 8 ) PP . . o create town . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will maintained calendar for . Economic o New )
anintegral part of the N N . N Lo N need grant? |Policy (withina [($20,001- [N mic
L, . N historic, and cultural include strategies related to institutional support, both Town and privately- Development strategy
Town’sidentity with . N N " " year) $100,000) Development/
N L. resources. individual property maintenance and/or protection, and |organized public events
wider recognition and . . h o Fcce
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural - develop QR .
natural, cultural and 1. Establish amarketing |resources to maximize the appreciation of and use of these i Mayor's
historic resources will be s ) PP . . Cod»es for various tour . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will subjects such as . Economic _ New )
anintegral part of the N N . N Lo g need grant? |Policy (withina [($20,001- [N mic
L, . N historic, and cultural include strategies related to institutional support, buildings, trees, Development strategy
Town’sidentity with . N N " M year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and |dinosaurs, destinations,
wider recognition and . . . . Fccc
use consolidated marketing techniques that will increase etc.
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural .
natural, cultural and . . L L Mayor's
P N 1. Establish amarketing |resources to maximize the appreciation of and use of these .
historic resources will be N N N - Create welcoming & . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will N ) . Economic o New )
anintegral part of the N N . N Lo consistent signage of our [need grant? |Policy (withina [($20,001- [N mic
L S historic, and cultural  [include strategies related to institutional support, S ” X Development strategy
Town’s identity with . N N historic heritage; year) $100,000) Development/
N L. resources. individual property maintenance and/or protection, and
wider recognition and . . . . Fccc
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
The purpose of the marketing plan would be to identi
GOAL #1: Greenfield's purp ., 2P . . fy
and promote Greenfield's natural, historic, and cultural .
natural, cultural and 1. Establish amarketing |resources to maximize the appreciation of and use of these i Mayor's
historic resources will be 8 ) PP . . (_:ross prqmotlon of . Short $$ Office/Econo
N plan for natural, resources by local residents and tourists. The plan will public and private events . Economic _ New .
anintegral part of the N N . N Lo need grant? |Policy (withina [($20,001- [N mic
L, . N historic, and cultural include strategies related to institutional support, through Chamber Development strategy
Town’sidentity with . N N N N year) $100,000) Development/
N L resources. individual property maintenance and/or protection, and |marketing materials.
wider recognition and . . . . Fccc
use consolidated marketing techniques that will increase
recognition of and respect for these resources.
GOAL #2: Residents and a o Identify and maintain existing recreational facilitiesin
L N 2. Identify existing and . L q
visitors of all agesin Greenfield. Create new recreational opportunities to meet . 2012 Recreation/M
q a create new year-round e q Public y
Greenfield will enjoy 3 ) unfulfilled needs. Make sure existing and new recreational i " $85S Open ayor's
N N recreational facilities . . . In process- [Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |[see below e . (>$250,00 N Spaceand |Office/Plannin
. N that are accessible to all . N see details |ure Services, and |years) N
opportunities as a vital enerationsin sure these resources are universally accessible and capable Ener 0) Recreation|g/Youth
contribution to their 8 of satisfying recreational needs of all generationsin 8y Plan Commission
A Greenfield.
health and wellbeing. Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
vi rsof all agesin Greenfield. Create new recreational opportunities to meet . 2012 Recreation/M
N N create new year-round - " Public y
Greenfield will enjoy 3 o unfulfilled needs. Make sure existing and new recreational . " $$8% Open ayor's
. . recreational facilities . T Create a permanent Open |In process- |Infrastruct [Facilities, Mid (2-5 n
various recreational N resources provide year-round and diversified usage. Make ; ) . (>$250,00 [N Spaceand |Office/Plannin
. N that are accessible to all . N Space Committee. see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable Ener 0) Recreation |g/Youth
contribution to their 8 of satisfying recreational needs of all generationsin 8 Plan Commission
; Greenfield.
health and wellbeing. Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
visitors of all agesin create new year-round Greenfield. Create new recreational opportunities to meet |Provide more recreational public 2013 Recreation/M
Greenfield will enjoy new year-ro unfulfilled needs. Make sure existing and new recreational |opportunities for teen and . " $$8% Open ayor's
R B recreational facilities . " . . In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |elderly populations. (new ) . (>$250,00 [N Spaceand |Office/Plannin
. N that are accessible to all . N P see details |ure Services, and |years) .
opportunities as a vital . N sure these resources are universally accessible and capable | Youth Commission should 0) Recreation|g/Youth
S N generationsin e . - Energy e
contribution to their of satisfying recreational needs of all generationsin address) Plan Commission
; Greenfield.
health and wellbeing. Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
visitors of all agesin create new year-round Greenfield. Create new recreational opportunities to meet . public 2014 Recreation/M
Greenfield will enjoy N ¥ er unfulfilled needs. Make sure existing and new recreational P'°Y'°‘e better o . ) $$SS Open ayor's
) . recreational facilities ; N maintenance for existing |In process- |Infrastruct [Facilities, Mid (2-5 h
various recreational N resources provide year-round and diversified usage. Make . " ) . (>$250,00 [N Spaceand |Office/Plannin
. N that are accessible to all . N facilities, especially see details |ure Services, and |years) .
opportunities as a vital N N surethese resources are universally accessible and capable . 0) Recreation |g/Youth
- N generationsin e X P preventative. Energy L
contribution to their of satisfying recreational needs of all generationsin Plan Commission
; Greenfield.
health and wellbeing. Greenfield.
GOAL #2: Residents and Identify and maintain existing recreational facilitiesin
' 2. 1dentify existing and v B ! Develop new events and v
visitors of all agesin create new year-round Greenfield. Create new recreational opportunitiesto meet |activities while continuing public 2015 Recreation/M
Greenfield will enjoy new year-ro unfulfilled needs. Make sure existing and new recreational |to support existing events . " $$8% Open ayor's
R B recreational facilities . " . In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |through strengthened ) . (>$250,00 [N Spaceand |Office/Plannin
. N that are accessible to all . N " see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable |Recreation Dept. and Ener, 0) Recreation|g/Youth
contribution to their 8 of satisfying recreational needs of all generationsin public/private 8 Plan Commission

health and wellbeing.

Greenfield.

Greenfield.

partnerships.




GOAL #2: Residents and

2. Identify existing and

Identify and maintain existing recreational facilitiesin

visitors of all agesin Greenfield. Create new recreational opportunities to meet . 2016 Recreation/M
N N create new year-round - " Public y
Greenfield will enjoy 3 o unfulfilled needs. Make sure existing and new recreational | « Support cultural . " $$8% Open ayor's
R B recreational facilities . " . - In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |events organized by the ) . (>$250,00 Spaceand |Office/Plannin
. N that are accessible to all . N ) . |see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable |Recreation Department; Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin 8 Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and . e Identify and maintain existing recreational facilitiesin
N 2. Identify existing and " L "
vi rs of all agesin Greenfield. Create new recreational opportunities to meet . 2017 Recreation/M
N N create new year-round . . . Public y
Greenfield will enjoy N er unfulfilled needs. Make sure existing and new recreational - Develop a marketing . ) $$SS Open ayor's
R B recreational facilities . " . " In process- [Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |strategy for Recreation ) . (>$250,00 Spaceand |Office/Plannin
L N that are accessible to all . N . see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable [department; Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin 8y Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
visitors of all agesin Greenfield. Create new recreational opportunities to meet . 2018 Recreation/M
. N create new year-round . . . Public y
Greenfield will enjoy N er unfulfilled needs. Make sure existing and new recreational « Increase Recreation . ) $$8S Open ayor's
R B recreational facilities . " . N In process- [Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |Department Operating ) . (>$250,00 Spaceand |Office/Plannin
L N that are accessible to all . N L see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable |Budget & staff; Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin 8 Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
visitors of all agesin Greenfield. Create new recreational opportunities to meet . 2019 Recreation/M
. N create new year-round . . . Public y
Greenfield will enjoy N er unfulfilled needs. Make sure existing and new recreational « Hire a consultant to . ) $$8S Open ayor's
R B recreational facilities . " . . In process- [Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |develop a Recreation ) . (>$250,00 Spaceand |Office/Plannin
L N that are accessible to all . N . |see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable | Department Master Plan; Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin 8 Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and 2. Identify existing and Identify and maintain existing recreational facilities in
visitors of all agesin c;ea!e new vear. riund Greenfield. Create new recreational opportunities to meet | * Strengthen and public 2020 Recreation/M
Greenfield will enjoy new year-ro unfulfilled needs. Make sure existing and new recreational |Promote the Friends of . " $8%% Open ayor's
N N recreational facilities . S e Recreation, 501 ¢3, as an [In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make | e ) . (>$250,00 Spaceand |Office/Plannin
. N that are accessible to all . N independent fundraising |see details |ure Services, and |years) .
opportunities as a vital N N surethese resources are universally accessible and capable " 0) Recreation |g/Youth
- N generationsin e X P source for the Recreation Energy L
contribution to their of satisfying recreational needs of all generationsin . Plan Commission
. Greenfield. Department;
health and wellbeing. Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
visitors of all ages i 2. Identify existing and N L - . .
gesin create new year-round Greenfield. Create new recreational opportunities to meet « Reinstitute bike public 2021 Recreation/M
Greenfield will enjoy 3 o unfulfilled needs. Make sure existing and new recreational |committee/commission; . " $8%% Open ayor's
R B recreational facilities . " . L " In process- [Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |(Citizen led Greenfield ) . (>$250,00 Spaceand [Office/Plannin
. N that are accessible to all . N N . see details |ure Services, and |years) .
opportunities as a vital N N sure these resources are universally accessible and capable |Bike Committee formed 0) Recreation [g/Youth
_— . generationsin e . A 2014) Energy e
contribution to their Greenfield of satisfying recreational needs of all generationsin Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and 2. Identify existing and Identify and maintain existing recreational facilitiesin
visitors of all ages in create new year riund Greenfield. Create new recreational opportunities to meet | _* Foster marathon & public 2022 Recreation/M
Greenfield will enjoy newy ) unfulfilled needs. Make sure existing and new recreational bike events and create . " $85% Open ayor's
3 3 recreational facilities N S e linkages with private In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make A ) . (>$250,00 Spaceand |Office/Plannin
L N that are accessible to all . N organizations such as see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable hospitals, YMCA, and Ener 0) Recreation |g/Youth
contribution to their 8 of satisfying recreational needs of all generationsin health " o 8 Plan Commission
N Greenfield. ealth clubs;
health and wellbeing. Greenfield.
GOAL #2: Residents and Identify and maintain existing recreational facilitiesin .
' 2. 1dentify existing and v B ! Recognize the value v
Vi rsof all agesin create new year-round Greenfield. Create new recreational opportunitiesto meet |of the private-sector public 2023 Recreation/M
Greenfield will enjoy new year-ro unfulfilled needs. Make sure existing and new recreational |health clubs and activities . " $8%% Open ayor's
R B recreational facilities . " . y In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |such as contra-dancing, ) . (>$250,00 Spaceand |Office/Plannin
. N that are accessible to all . N " see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable |martial arts, yoga, Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin hiking, biking, walking, 8 Plan Commission
health and wellbeing. . Greenfield. skiing etc.;
GOAL #2: Residents and Identify and maintain existing recreational facilitiesin .

o . 2. Identify existing and v B - Develop a historic )
visitors of all agesin create new year-round Greenfield. Create new recreational opportunitiesto meet |trail system highlighting public 2024 Recreation/M
Greenfield will enjoy N ¥ er unfulfilled needs. Make sure existing and new recreational |the city’s important . ) $$SS Open ayor's

R B recreational facilities . " . " . In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |cultural and historic ) . (>$250,00 Spaceand |Office/Plannin
. N that are accessible to all . N PR see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable |assets to dovetail with Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin the cultural walking 8 Plan Commission
health and wellbeing. . Greenfield. tours.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
vi rs of all agesin Greenfield. Create new recreational opportunities to meet . 2025 Recreation/M
N N create new year-round - " Public y
Greenfield will enjoy 3 L unfulfilled needs. Make sure existing and new recreational |Implement the 2012 . " $$8% Open ayor's
R B recreational facilities . " . In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |Open Space and ) . (>$250,00 Spaceand |Office/Plannin
. N that are accessible to all . N " see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable [Recreation Plan. Ener, 0) Recreation|g/Youth
contribution to their greenﬁeld of satisfying recreational needs of all generationsin 8 Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and . - Identify and maintain existing recreational facilities in
N 2. Identify existing and " L "
visitors of all agesin create new year-round Greenfield. Create new recreational opportunitiesto meet | Explore the potential of public 2026 Recreation/M
Greenfield will enjoy new year-ro unfulfilled needs. Make sure existing and new recreational |combining parks and . " $8%% Open ayor's
R B recreational facilities . " . P In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make |recreation into one ) . (>$250,00 Spaceand |Office/Plannin
L N that are accessible to all . N see details |ure Services, and |years) .
opportunities as a vital . N sure these resources are universally accessible and capable |department. (It already 0) Recreation|g/Youth
— . generationsin e . A is)\ Energy e
contribution to their Greenfield of satisfying recreational needs of all generationsin S. Plan Commission
health and wellbeing. : Greenfield.
GOAL #2: Residents and 2. Identify existing and Identify and maintain existing recreational facilities in X
visitors of all agesin c;ea!e new vear riund Greenfield. Create new recreational opportunities to meet | CONtinue to upgrade public 2027 Recreation/M
Greenfield will enjoy new year-ro unfulfilled needs. Make sure existing and new recreational |Xisting parks (In . " $$8% Open ayor's
N N recreational facilities . . process: Splash Park, In process- |Infrastruct |Facilities, Mid (2-5 .
various recreational N resources provide year-round and diversified usage. Make A ) . (>$250,00 Spaceand |Office/Plannin
. N that are accessible to all . N Dog Park) (In planning: |see details |ure Services, and |years) .
opportunities as a vital enerationsin sure these resources are universally accessible and capable Highland Pond & Vets Ener 0) Recreation |g/Youth
contribution to their 8 of satisfying recreational needs of all generationsin 1 8 Plan Commission
; Greenfield. Field) (NH added)
health and wellbeing. Greenfield.
3. Identify, celebrate,
and preserve open
GOAL #3: Our natural P N P R q
world and the scenic. space; continuous Maintain an up-to-date inventory of all natural resources
rural, and ricultura’l wildlife habitat and in Greenfield, including open space, wildlife habitat, view 2012
Iand;ca esfvill be migration corridors; corridors, heritage landscape, water resources, and Need 2 Long 55 $$$$ Open Planning/Loca
P significant view agricultural land. Prioritize the preservation of these see below eed grants Program |Land Use 8 (>$250,00 Spaceand (I Land
protected, preserved, and N N . L . plan years) N
Improved to support corridors; heritage resources in all decision-making processes. Foster a culture 0) Recreation | Trusts/FRCOG
P P! landscapes, of celebrating and self-identifying with these valuable Plan

biodiversity and healthy
livingin Greenfield.

watersheds, wetlands,
and rivers; and
agricultural land.

resourcesin Greenfield.




GOAL #3: Our natural
world and the scenic,

3. Identify, celebrate,
and preserve open
space; continuous

Maintain an up-to-date inventory of all natural resources

rural, and agricultural wildlife habitat and in Greenfield, including open space, wildlife habitat, view 2012
’ Br migration corridors; corridors, heritage landscape, water resources, and Ensure the rural and $8%% Open Planning/Loca
landscapes will be e . X - " N Need grant? Long (>5
significant view agricultural land. Prioritize the preservation of these scenic character of Program |Land Use (>$250,00 Spaceand |l Land
protected, preserved, and N N . L . ) plan years) .
improved to support corridors; heritage resources in all decision-making processes. Foster a culture| Greenfield. 0) Recreation | Trusts/FRCOG
biodiversity and health landscapes, of celebrating and self-identifying with these valuable Plan
livingin Greyenﬁeld v watersheds, wetlands, |resourcesin Greenfield.
e . and rivers; and
agricultural land.
3. Identify, celebrate,
d
GOAL #3: Our natural an preser\(e open P .
world and the scenic space; continuous Maintain an up-to-date inventory of all natural resources
rural, and a ricultura’l wildlife habitat and in Greenfield, including open space, wildlife habitat, view 2013
’ Br migration corridors; corridors, heritage landscape, water resources, and Coordinate with local $8%% Open Planning/Loca
landscapes will be e )y X - N - . Need grant? Long (>5
rotected, preserved, and significant view agricultural land. Prioritize the preservation of these comrr!um_tles and regional plan Program |Land Use years) (>$250,00 Spaceand (I Land
:‘m roved'to support ' corridors; heritage resources in all decision-making processes. Foster a culture|organizations. 0) Recreation | Trusts/FRCOG
hiopdiversit an:’l:ealth landscapes, of celebrating and self-identifying with these valuable Plan
livingin Greyenﬁeld v watersheds, wetlands, |resourcesin Greenfield.
e . and rivers; and
agricultural land.
3. Identify, celebrate,
d
GOAL #3: Our natural an preser\(e open P .
world and the scenic space; continuous Maintain an up-to-date inventory of all natural resources
rural, and a ricultura’l wildlife habitat and in Greenfield, including open space, wildlife habitat, view |Celebrate our agricultural 2014
’ B migration corridors; | corridors, heritage landscape, water resources, and history, explore $58% Open Planning/Loca
landscapes will be e )y X - N N X Need grant? Long (>5
rotected, preserved, and significant view agricultural land. Prioritize the preservation of these community agriculture, plan Program |Land Use vears) (>$250,00 Spaceand (I Land
:‘m roved'to support ' corridors; heritage resourcesin all decision-making processes. Foster a culture|and foster a balanced 0) Recreation | Trusts/FRCOG
hiopdiversit an:’l:ealth landscapes, of celebrating and self-identifying with these valuable food supply in Greenfield. Plan
livingin Greyenﬁeld v watersheds, wetlands, |resourcesin Greenfield.
e . and rivers; and
agricultural land.
3. Identify, celebrate,
d
GOAL #3: Our natural an preser\(e open Lo .
world and the scenic space; continuous Maintain an up-to-dateinventory of all natural resources |Enhance storm water
rural, and a ricultura’l wildlife habitat and in Greenfield, including open space, wildlife habitat, view |management and 2015
’ B migration corridors; | corridors, heritage landscape, water resources, and promote land $58% Open Planning/Loca
landscapes will be e )y X - N N X Need grant? Long (>5
rotected, preserved, and significant view agricultural land. Prioritize the preservation of these preservation along rivers lan Program |Land Use ears) (>$250,00 Spaceand (I Land
:‘m roved 't:su ort ' corridors; heritage resourcesin all decision-making processes. Foster a culture|to ensure high water P v 0) Recreation | Trusts/FRCOG
hiopdiversit an:’l:ealth landscapes, of celebrating and self-identifying with these valuable quality of our rivers and Plan
livingin Greyenﬁeld Y watersheds, wetlands, [resourcesin Greenfield. drinking water.
e . and rivers; and
agricultural land.
GOAL #3: Our natural Review the current Zoning Ordinances and existing
world and the scenic, 4. Review, update, and |environmental regulations of Greenfield to make sure they 2012
rural, and agricultural enforce the Town’s are geared towards protecting the Town’s valuable natural 1 . $SS Open
landscapes will be Zoning Ordinancesand |resources. Update these regulationsin a changing context 0 prgcess.. . Mid (2-5 |($100.001 P .
N " . o see below Planning Policy Land Use N Spaceand [Planning
protected, preserved, and | environmental to address outstanding and emerging preservation issues Board years) - Recreation
improved to support regulationsto protect |and meet the Town’slong term preservation needs. $250,000) Plan
biodiversity and healthy |all ofthe above. Strengthen code and law enforcement for successful
livingin Greenfield. implementation of preservation actions.
GOAL #3: Our natural Review the current Zoning Ordinances and existing
world and the scenic, 4. Review, update, and |environmental regulations of Greenfield to make sure they |Protect our remaining and 2012
rural, and agricultural enforce the Town’s are geared towards protecting the Town’s valuable natural | precious agricultural land 1 . $SS Open
landscapes will be Zoning Ordinancesand |resources. Update these regulationsin a changing context |in Town through the N process?? " Mid (2-5 [($100.001 P .
N " . o ) y Planning Policy Land Use N Spaceand [Planning
protected, preserved, and (environmental to address outstanding and emerging preservation issues | Agricultural Protection Board years) - Recreation
improved to support regulationsto protect |and meet the Town’s long term preservation needs. Restriction (APR) and $250,000) Plan
biodiversity and healthy |all of the above. Strengthen code and law enforcement for successful Chapter 61A programs.
livingin Greenfield. implementation of preservation actions.
GOAL #3: Our natural Review the current Zoning Ordinances and existing
world and the scenic, 4. Review, update, and |environmental regulations of Greenfield to make sure they 2013
rural, and agricultural enforce the Town’s are geared towards protecting the Town’s valuable natural Exol di t 1 . $SS Open
landscapes will be Zoning Ordinancesand |resources. Update theseregulationsin a changing context xplore 0'? \nances. ° n pm.cess" . Mid (2-5 |($100.001 P .
N " . o reduce noise and light Planning Policy Land Use N Spaceand [Planning
protected, preserved, and [environmental to address outstanding and emerging preservation issues pollution. Board years) - Recreation
improved to support regulationsto protect |and meet the Town’slong term preservation needs. : $250,000) Plan
biodiversity and healthy |all ofthe above. Strengthen code and law enforcement for successful
livingin Greenfield. implementation of preservation actions.
5.Create adowntown |Adowntown cultural center would provide gatherin, Public
GOAL#4: Greenfield's  |> " v proviCe Esthering Facilities,
N q Cultural Center atthe |space for existing and potentially new cultural H
cultural life will be N . el . . Services, and .
First National Bankto  [groups/institutions, performance spaces, and galleries. Include flexible $$8% Economic
encouraged, expanded, N . N N N . .. |In process - |Infrastruct [Energy; Long (>5 New
supporting existing Locating the center at the First National Bank would performance and exhibition . (>$250,00 Development/
and better promoted, . . . N . forever ure Economic years) Strategy
N . activitiesand create ensure the continued use and preservation of a historic space. 0) GBA
with more established 3 a P i — Development
town-wide events. new town-wide events |property, while bringing more residents and tourists into )
: and progl th area. . .
Education
The Town could enhanceits cultural attractions through
GOAL #4: G field”
. re%n elds 6. Support existingand |its own investments along with leveraging the capital and "
cultural life will be 3 q a P 3 Economic N
G G EET create new town-wide |other resources of a private entity. This would provide Development | Mid (2-5 $$ New Economic
! ’ |cultural events through |greater public benefit with fewer public funds. The Town |[see below Who-GBA? (Program (520,001 - Development/
and better promoted, N N . N N N H years) Strategy
N . public/private could encourage mutually beneficial relationships with . $100,000) GBA
with more established o a e i e q Education
town-wide events. partnerships. private entities through efficient administration and open,
i transparent communication.
The Town could enhance its cultural attractions through
GOAL #4: Gi field”
N 'eeAn elds 6. Support existingand |its own investments along with leveraging the capital and . . :
cultural life will be . ) - h . Streamline permits, Economic "
encouraged, expanded, create new town-wide |other resources of a private entity. This would provide i N d ) Development | Mid (2-5 $S New Economic
gec, Expanced, | cultural events through |greater public benefit with fewer public funds. The Town  ['cenSing, and zoning Who-GBA? |Program P (620,001 - Development/
and better promoted, P . ) . . processes for creative ; years) Strategy
public/private could encourage mutually beneficial relationships with Education $100,000) GBA

with more established
town-wide events.

partnerships.

private entities through efficient administration and open,
transparent communication.

enterprises.




GOAL #4: Greenfield’s ;. TheTov»{n could enhanceltst.:ultural atFract\onsthrough
N N 6. Support existingand |its own investments along with leveraging the capital and .
cultural life will be . : . h : Economic "
encouraged, expanded create new town-wide |other resources of a private entity. This would provide E £& styl Development | Mid (2-5 $S New Economic
gec, ExXpanced, | cultural events through |greater public benefit with fewer public funds. The Town [ENCOUrage café style ;. Gpa? |program P (620,001 - |N Development/
and better promoted, N N L . . . outdoor seating. B years) Strategy
N . public/private could encourage mutually beneficial relationships with N $100,000) GBA
with more established " N . 1 . : Education
. partnerships. private entities through efficient administration and open,
town-wide events. C o
transparent communication.
GOAL #4: Greenfield’s ;. TheTov»{n could enhanceltst.:ultural atFract\onsthrough
N N 6. Support existingand |its own investments along with leveraging the capital and .
cultural life will be . : . h : Economic "
encouraged, expanded, create new town-wide |other resources ofa private entity. This would provide E th Development | Mid (2-5 $$ New Economic
gec, Expanced, | cultural events through |greater public benefit with fewer public funds. The Town ~[EMC0Urage the presence yyy, Ggas |program P ($20,001-|N Development/
and better promoted, N N . . . . of food trucks downtown. B years) Strategy
N . public/private could encourage mutually beneficial relationships with N $100,000) GBA
with more established " - . 1 . : Education
. partnerships. private entities through efficient administration and open,
town-wide events. C o
transparent communication.
The Cultural Districts Initiative is a program of the
MasSGIChusetts Cultural Council that was launched in
GOAL #4: Greenfield’s A;.)rl\.201.1. Therearecurrently 17 Deslgr\ated Cultural . GBA/ .
N N Districts in MasSGIChusetts, none of which are located in Economic
cultural life will be 7. Apply for Cultural ) q
" L . the Town. Designation can foster local cultural . Short Development/
CIEHED development by attracting artists and cultural enterprises, bel In process (Program Sl (withina Sleter foy CDC/Historica
and better promoted, from the Mass Cultural N I y . 5 N N P - SEEREOW p 2 Development $20,000) Strategy
N . . tourists, and private investment into a specific geographic year) |
with more established Council. 5 e q i tec
town-wide events. area with an existing concentration of cultural facilities. Commission/
: Added benefits of the program may include the Mayor's Office;
preservation and reuse of historic buildings and the
enhancement of property values.
The Cultural Districts Initiativeis a program of the
MasSGIChusetts Cultural Council that was launched in
GOAL #4: Greenfield’s A;.)rl\.zolvl. Therearecurrently 17 Des\gr\ated Cultural . GBA/ ,
N N Districts in MasSGIChusetts, none of which are located in Economic
cultural life will be 7. Apply for Cultural . .
q Had ety : the Town. Designation can foster local cultural N . Short Development/
District R : . Expand museum offerings Economic - $ (under New NI
development by attracting artists and cultural enterprises, L In process [Program (withina CDC/Historica
and better promoted, from the Mass Cultural . . . N e . |and exhibitions. Development $20,000) Strategy
N . . tourists, and private investment into a specific geographic year) |
with more established Council. : o . o fect
. area with an existing concentration of cultural facilities. Commission/
town-wide events. . . e OV
Added benefits of the program may include the Mayor's Office;
preservation and reuse of historic buildings and the
enhancement of property values.
The Cultural Districts Initiativeis a program of the
MasSGIChusetts Cultural Council that was launched in
GOAL #4: Greenfield’s A;.)ri\.Zolvl. Therearecurrently 17 Desigr\ated Cultural . GBA/ ,
N N Districts in MasSGIChusetts, none of which are located in Economic
cultural life will be 7. Apply for Cultural . .
q Had ety : the Town. Designation can foster local cultural . . Short Development/
District development by attracting artists and cultural enterprises, | FOStSr the creation of a1, oo oo | progrm [ECONOMIE |y, |8 (under New cocsmistorica
and better promoted, from the Mass Cultural . P V . 8 N e P | Children’s Museum. p 8 Development $20,000) Strategy
N . . tourists, and private investment into a specific geographic year) |
with more established Council. : o . o fect
. area with an existing concentration of cultural facilities. Commission/
town-wide events. . . e OV
Added benefits of the program may include the Mayor's Office;
preservation and reuse of historic buildings and the
enhancement of property values.
The Cultural Districts Initiativeis a program of the
MasSGIChusetts Cultural Council that was launched in
GOAL #4: Greenfield’s A;.)ri\.Zolvl. Therearecurrently 17 Desigr\ated Cultural . GBA/ ,
N N Districts in MasSGIChusetts, none of which are located in Economic
cultural life will be 7. Apply for Cultural . .
q Had " N : the Town. Designation can foster local cultural . . Short Development/
District development by attracting artists and cultural enterprises, | CS1EPTate Greenfield’s {1 pococq program [ECONOMIE |y |3 (under New cocsmistorica
and better promoted, from the Mass Cultural . P V . 8 N e P " |History. p 8 Development $20,000) Strategy
N . . tourists, and private investment into a specific geographic year) |
with more established Council. : o . o fect
. area with an existing concentration of cultural facilities. Commission/
town-wide events. . . e OV
Added benefits of the program may include the Mayor's Office;
preservation and reuse of historic buildings and the
enhancement of property values.
8. Develop and
implement a plan for
historic preservation
GOAL #5: The historic thatincludes creative Ferrmrl :
n N N Aformal historic preservation plan would enable the Town
resourcesin Greenfield |reuse ofhistoric P a e bt
(historic buildings/areas, |buildings, the creation to define an overall vision for the protection of its historic $SS Planning/Hist
N g ’ g', N resources. This plan would identify the needs and need grant?- Economic Mid (2-5 |($100.001 New . £
archaeological sites, and  |oflocal historic N . . see below Plan N orical
N N L proposed solutions of existing efforts as well as provide the plan Development |years) - Strategy -
heritage landscapes) will |districts, and the N ) . ) ) Commission
A policy direction for Town-led preservation effortsin the $250,000)
be preserved and nomination of
L N long-term.
protected. additional National
Register historic
districtsand in ual
properties.
8. Develop and
implement aplan for
historic preservation
GOAL #5: The historic that includes creative . Ensure the Historical
. . N Aformal historic preservation plan would enable the Town )
resourcesin Greenfield |reuse of historic ) . . e hicrari. |COMMIssion’s
L . . N to define an overall vision for the protection ofits historic . $SS . .
(historic buildings/areas, |buildings, the creation . s recommendations . " Planning/Hist
N N T resources. This plan would identify the needs and . N need grant?- Economic Mid (2-5 |($100.001 New .
archaeological sites, and | of local historic . - . regarding protection and Plan N orical
N N L proposed solutions of existing efforts as well as provide the . . plan Development |years) - Strategy .
heritage landscapes) will |districts, and the ) . ) preservation ordinances Commission
e policy direction for Town-led preservation effortsin the $250,000)
be preserved and nomination of are enacted and carried
. N long-term.
protected. additional National out.
Register historic
districts and individual
properties.
8. Develop and
implement aplan for
historic preservation Revitalize the Historic
GOAL #5: The histori that includ ti
resource eGrlee:;':celd reuslen:fl:lisetf):i:ea 'Y€ | Aformal historic preservation plan would enable the Town | COMMission with better
L . . N to define an overall vision for the protection ofits historic ma»rketmg rnatgrlals both $SS . .
(historic buildings/areas, |buildings, the creation : 5 online and in print, and . " Planning/Hist
P . resources. This plan would identify the needs and . need grant? Economic  |Mid (2-5 |($100.001 New X
archaeological sites, and  |oflocal historic . . . develop an independent Plan N orical
N N L proposed solutions of existing efforts as well as provide the e " o plan Development |years) - Strategy .
heritage landscapes) will |districts, and the olicy direction for Town-led preservation efforts in the website including digital $250,000) Commission
be preserved and nomination of Ipon Zerm P historic building inventory ,
protected. additional National 8 B to increase cwtlzgns
Register historic knowledge and interest.
districts and individual
properties.




8. Develop and
implement aplan for
historic preservation
GOAL #5: The historic thatincludes creative N
resourcesin Greenfield reuse of historic Aformal historic preservation plan would enable the Town
L . . N to define an overall vision for the protection of its historic $SS . .
(historic buildings/areas, |buildings, the creation N s . ) . " Planning/Hist
N N T resources. This plan would identify the needs and Explore increasing need grant?- Economic Mid (2-5 [($100.001 New .
archaeological sites, and  |oflocal historic . . . o . Plan N orical
N N L proposed solutions of existing efforts as well as provide the|demolition delay time. plan Development |years) - Strategy ..
heritage landscapes) will |districts, and the ) . ) Commission
be preserved and nomination of policy direction for Town-led preservation effortsin the $250,000)
P . N long-term.
protected. additional National
Register historic
districts and individual
properties.
8. Develop and
implement aplan for
historic preservation
GOAL #5: The historic thatincludes creative N
resourcesin Greenfield reuse of historic Aformal historic preservation plan would enable the Town
to defi Il vision for th tecti fits histori
(historic buildings/areas, |buildings, the creation 0 cefinean overall vision c.1r e.pro ection ofitshistoric (:.reatg a’?”/"r Promote . " 955 Planning/Hist
N N T resources. This plan would identify the needs and financial incentive need grant?- Economic Mid (2-5 [($100.001 New .
archaeological sites, and  |oflocal historic . - . Plan N orical
N N L proposed solutions of existing efforts as well as provide the|programs to preserve plan Development |years) - Strategy .
heritage landscapes) will |districts, and the " N . . : Commission
be preserved and nomination of policy direction for Town-led preservation effortsin the  |historic facades. $250,000)
P . N long-term.
protected. additional National
Register historic
districts and individual
properties.
8. Develop and
implement aplan for
historic preservation
GOAL #5: The historic thatincludes creative N
resourcesin Greenfield reuse of historic Aformal historic preservation plan would enable the Town
L . . N to define an overall vision for the protection ofits historic . . . $SS . .
(historic buildings/areas, |buildings, the creation N N Institute residential and . " Planning/Hist
N N T resources. This plan would identify the needs and N N . need grant?- Economic Mid (2-5 [($100.001 New .
archaeological sites, and  |oflocal historic . . . commercial historic Plan N orical
N N L proposed solutions of existing efforts as well as provide the plan Development |years) - Strategy .
heritage landscapes) will |districts, and the ) . N plaque program. Commission
be preserved and nomination of policy direction for Town-led preservation effortsin the $250,000)
P . N long-term.
protected. additional National
Register historic
districts and individual
properties.
8. Develop and
implement aplan for
historic preservation
GOAL #5: The historic thatincludes creative N
resourcesin Greenfield reuse of historic Aformal historic preservation plan would enable the Town
to defi Il vision for th tecti fits histori i
(historic buildings/areas, |buildings, the creation 0 cefinean overall vision c.1r e.pro ection otitshistoric |Foster Imkage»between . " 955 Planning/Hist
N N T resources. This plan would identify the needs and the Town and its many need grant?- Economic Mid (2-5 [($100.001 New .
archaeological sites, and  |oflocal historic . . . " . Plan N orical
N N L proposed solutions of existing efforts as well as provide the| historic museums and plan Development |years) - Strategy .
heritage landscapes) will |districts, and the " N . - Commission
be preserved and nomination of policy direction for Town-led preservation effortsinthe |organizations. $250,000)
P . N long-term.
protected. additional National
Register historic
districts and individual
properties.
8. Develop and
implement aplan for
historic preservation
GOAL #5: The historic thatincludes creative N
resourcesin Greenfield reuse of historic Aformal historic preservation plan would enable the Town
L - . N to define an overall vision for the protection ofits historic . $SS . .
(historic buildings/areas, |buildings, the creation . s Identify and preserve . " Planning/Hist
N N T resources. This plan would identify the needs and N N need grant?- Economic Mid (2-5 [($100.001 New .
archaeological sites, and  |oflocal historic . . . historic landscapes and Plan N orical
N N L proposed solutions of existing efforts as well as provide the| . ) plan Development |years) - Strategy .
heritage landscapes) will |districts, and the ) . N view corridors. Commission
be preserved and nomination of policy direction for Town-led preservation effortsin the $250,000)
P . N long-term.
protected. additional National
Register historic
districts and individual
properties.
8. Develop and
implement aplan for
historic preservation i .
GOAL #5: The historic that includes creative . Research designation as a
resourcesin Greenfield | reuse of historic Aformal historic preservation plan would enable the Town | Main Street Community
PR, L N to definean overall vision for the protection of its historic |or incorporate National $$$ . .
historic buildings/areas, |buildings, the creation N s . . Planning/Hist
( ildings/ 85 the resources. This plan would identify the needs and Main Street Center need grant?- Economic  |Mid (25 |($100.001 New anning/Hi
archaeological sites, and  |oflocal historic . . . - . . Plan N orical
N N L proposed solutions of existing efforts as well as provide the| principles (National Main [plan Development |years) - Strategy .
heritage landscapes) will |districts, and the ) . ) ) Commission
b dand inati " policy direction for Town-led preservation effortsin the Street Center: $250,000)
protected. additonalNational | "™ s preservationnation.o
g rg).
Register historic
districts and individual
properties.
The MasSGIChusetts Legislature passed the Community
Preservation Act (CPA)in 2000. Local adoption of the CPA
GOAL #5: The histori
resources eGrlee:;;:Id would enable the Town to create a dedicated fund for the
P 5 preservation of historic resources and open spaces, the .
(historic buildings/areas, |9.Support the passage . . Short Mayor's
N N N purchase and creation of new outdoor recreational Who take . N N $ (under New
archaeological sites,and  (ofthe Community A . Policy Housing (withina Office/Town
N N N facilities, and the development of affordable housing. lead?SGIC? $20,000) Strategy N
heritage landscapes) will |Preservation Act. . o N . year) Council /SGIC
be preserved and Funding for these activities typically includes a voter-
ro:ected authorized surcharge on local property tax bills of up to 3
P : percent and annual distributions from the state’s
Community Preservation Trust Fund.




