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The purpose of the marketing plan would
be to identify and promote Greenfield's
GOAL #1: Greenfield's natural, historic, and cultural resources to
natural, cultural and maximize the appreciation of and use of Mayor's
historic resources will be 1. Establish a marketing | these resources by local residents and Economic [Short 8 New Office/Eco
5.NHC&Rec [anintegral partofthe |plan for natural, historic, |tourists. The plan will include strategies  |see below need grant? [Policy Parks, & Culture D (withina  [($20,001- [N atte nomic
Town's identity with |and cultural resources. | related to institutional support, individual nt year) $100,000) 8 | pevelopme
wider recognition and property maintenance and/or protection, nt/FCCC
use. and consolidated marketing techniques
that will increase recognition of and
respect for these resources.
Mayor's
Re-establish a Visitor' Economic |Short $S New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing || The purpose of the marketing plan would c:;:ra isha Visitor's need grant? |Policy Parks, Recreation & Culture Departme Developme |(withina  |($20,001- |N ot nomic
. nt year) $100,000) strategy | pevelopme
nt/FCCC
Develop a public arts Mayor's
bl t‘:. foster lively Economic |Short s New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing pl| The purpose of the marketing plan would :t”r e:tsc’:;;‘s’emmugh need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  [($20,001- [N strotegy O™
public/private nt year) $100,000) Developme
partnerships. nt/FCCC
Install information kiosks. Mayor's
on T"Wh” CS’G‘*’"M:’I‘: Economic |Short 58 New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would (ki’::fi:;a”efea’: 'tiw;] need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  [($20,001- [N ot nomic
strategy
hall 2014- move it to town nt vear) $100,000) Developme
common??) nt/FCCC
Create partnerships Mayor's
between the T°‘”: and :5 Economic |Short $5 New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would | MaNY museums through 1,004 gants [policy Parks, Recreation & Culture Departme] Developme |(withina  |($20,001- |N nomic
collaboration on town-wide strategy ‘
events and/or creation of nt year) $100,000) Developme
way-finding signs. nt/Fccc
Complete and publish an Mayor's
inventory og rwalturali Economic |Short $S New Office/Eco
5.NHC&Rec  |GOAL#1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would :':;°r’r‘\ca'k2”_mf2‘:r;“artam:reas need grant? [Policy Parks, Recreation & Culture Departme| Developme |(withina  ($20,001- |N o nomic
strategy
readily available to the nt vear) $100,000) Developme
public. nt/FCCC
Create an educational Mayor's
campaign and marketing Economic [Short $$ New Office/Eco
5.NHC&Rec ~ [GOAL#1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would [strategy for Greenfield’s |need grant? [Policy Parks, Recreation & Culture Departme| Developme |(withina  ($20,001- |N ot nomic
conservation and tourism nt year) $100,000) strate8y | pevelopme
resources. nt/Fcce
Mayor's
- Emphasize and Economic |Short $S New Office/Eco
5.NHC&Rec ~ [GOAL#1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would | promote public pride and |need grant? [Policy Parks, Recreation & Culture Departme| Developme |(withina  ($20,001- |N ctiate nomic
awareness; nt year) $100,000) 8 | pevelopme
nt/FCCC
Mayor's
. C'elathe tours of ; Economic |Short $$ M Office/Eco
w
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would Ej‘tt‘:'raall ar':;"s”fvllta" need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  |($20,001- [N s[fmgy nomic
appropriate signage; nt year) $100,000) Developme
nt/FCCC
Mayor's
. E"‘P"a:'ze "'dde"f » Economic |Short 88 New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing pl| The purpose of the marketing plan would Sfi:;z S;cus:zrﬁffen 1eld | heed grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  [($20,001- [N s[fmgy nomic
Industrial Heritage, etc.; nt year) $100,000) Developme
nt/FCCC
- Promote historic areas Mayor's
such as North Meadows, Economic [Short $$ e Office/Eco
5.NHC&Rec  |GOAL#1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would [ Mohawk Trail view, need grant? [Policy Parks, Recreation & Culture Departme| Developme |(withina  ($20,001- |N ctoate nomic
Pumping Station, Rocky nt year) $100,000) 8 |Developme
Mountain Range, etc.; nt/FCCC
Mayor's
Empl ol Economic  [Short $$ New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing pl The purpose of the marketing plan would | __* EMPIOY technology to i og granta | policy Parks, Recreation & Culture Departme| Developme |(withina  ($20,001- |N nomic
promote Greenfield; ot year) $100,000) strategy |0 e
nt/FCCC
Mayor's
install full-col Economic [Short $$ New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p|| The purpose of the marketing plan would - Install full-color need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  ($20,001- |N nomic
event digital marquee strategy
nt year) $100,000) Developme
nt/FCCC
Mayor's
install . Economic [Short $$ New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p|| The purpose of the marketing plan would bmboa'rg‘(s;)a rotating need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  |($20,001- |N ot nomic
nt year) $100,000) Strate8y | pevelopme
nt/FCCC
Mayor's
- enhance social Economic  [Short s New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would | media, digital marketing, |need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  |($20,001- |N strate nomic
and website nt year) $100,000) 8 | pevelopme
nt/FCCC
Mayor's
- create Itov:n- . Economic  [Short s New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing pl| The purpose of the marketing plan would b’“oat‘;“_l?;’v‘f”d;: de;r‘\\a/;t:I;» need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  [($20,001- [N strategy|O™€
organized public events nt vear) $100,000) Developme
nt/FCCC
- develop QR Codes Mayor's
for various tour subjects Economic  [Short s New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would [such as buildings, trees, |need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  |($20,001- |N ot nomic
dinosaurs, destinations, nt year) $100,000) Strate8y | pevelopme
etc. nt/FCCC
Mayor's
+ Create welcoming & Economic  [Short s New Office/Eco
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would | consistent signage of our |need grant? |Policy Parks, Recreation & Culture Departme| Developme |(withina  |($20,001- |N strate nomic
historic heritage; nt year) $100,000) 8 | pevelopme
nt/FCCC
] Mayor's
: 9""55‘;""’_’“"“0“ of Economic  [Short s e Office/Eco
w
5.NHC&Rec  |GOAL #1: Greenfield's nat| 1. Establish a marketing p| The purpose of the marketing plan would E’r:’rt;'f :”Chz;f;f VeNts | heed grant? [Policy Parks, Recreation & Culture Departme| Developme |(withina (520,001~ |N strate nomic
9 nt year) $100,000) 8 | Developme

marketing materials.

nt/FCCC
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Identify and maintain existing
S recreational faciites in Greenfeld. )
2. Identify existingand | Create new recreational opportunities to Recreation
visitors of all ages in ! ) !
L= create new year-round | meet unfulfilled needs. Make sure Public 2012 Open |/Mayor's
Greenfield will enjoy " e ) $555 )
facilities and new resources In process- |Infrastruct Faciliies, [ Mid (2-5 Spaceand |Office/Plan
5.NHC&Rec |various recreational : . one'r see below ° ' (>$250,000 [N i
. N are accessible to all provide year-round and diversified usage. see details |ure Services, |years) Recreation |ning
opportunities as a vital
generations in Make sure these resources are and Energy Plan
contribution to their ° )
¢ Greenfield. universally accessible and capable of
health and wellbeing. ers )
satisfying recreational needs of all
generations in Greenfield.
Recreation
Public ssss 2012 Open | /Mayor's
5.NHC&Rec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreationall C'¢2€ @ Permanent 0pen |, .. |nfragtructure Facilties, |Mid (2-5 1 ¢ 000 |n Space and | Office/Plan
Space Committee. Services, |years) ) Recreation [ning,
and Energy Plan
) ) Recreation
P“’V‘f‘f more f'eczeat"’“ac" Public sss 2013 Open |/Mayor's
opportunities for teen an o
5.NHC&Rec  |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| elderly populations. (new |In process-sq Infrastructure ;acllftles, Mid (25 <350,000 [N SRP’“E and |Office/Plan
Youth Commission should ervices, |years) ) ecreation |ning
address) and Energy Plan
Recreation
Provide better Public ssss 2014 Open | /Mayor's
. " - ’ T maintenance for existing Facilities, [Mid (2-5 Spaceand |Office/Plan
5.NHCERec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational In process-sd Infrastructure j (+6250,000 [N nd 1O
facilities, especially Services, |years) ) Recreation [ning,
preventative. and Energy Plan
Develop new events and Recreation
?ct\wtlesrzvm\etcontmumtg Public sss 2015 Open |/Mayor's
0 support existing events L o
5.NHC&Rec |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| through strengthened In process-sInfrastructure za"""'es' Mid (25 <350,000 [N SRpa:e and |Office/Plan
Recreation Dept. and ervices, |years) ) ecreation |ning
public/private and Energy Plan
partnerships.
Recreation
Public 2016 Open |/Mayor's
* Support cultural events Faciities, |Mid (25 |75 Spaceand |Office/Plan
5.NHCBRec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| organized by the In process-sd Infrastructure g ($250,000 [N PSS e
Recreation Department; ervices, |years) ) ecreation | ning
and Energy Plan
Recreation
Public 2017 Open |/Mayor's
« Develop a marketing . (o $98$
5.NHC&Rec  |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| strategy for Recreation  |In process-sq Infrastructure Facilities, |Mid (25| 00 <0,000 [N Space and | Office/Plan
X Services, |years) Recreation |ning
department; )
and Energy Plan
Recreation
Public 2018 Open |/Mayor's
« Increase Recreation $8%8
5.NHC&Rec  |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| Department Operating In process-sq Infrastructure Facilities, |Mid (2-5 | 0 ¢ 000 |n Spaceand (Office/Plan
P Services,  |years) Recreation [ning
Budget & staff;
and Energy Plan
Recreation
Public 2019 Open | /Mayor's
« Hire a consultant to e . $58%
5.NHC&Rec  |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational develop a Recreation In process-sdInfrastructure Z“"'“es' Mid (25| e350,000 [N SR"“E i"d Office/Plan
Departmant Master Plan: envces, |years) ecreation |ning
and Energy Plan
« Strengthen and ) Recreation
promote the Friends of Public 5555 2020 Open |/Mayor's
5.NHCBRec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreationall ReCreation, 501 ¢3, asan |, ool infrastructure Facilities, |Mid (2-5 | 0 ¢ 000 |n Space and |Office/Plan
independent fundraising Services, |years) Recreation [ning,
source for the Recreation and Energy ) Plan
Department;
Recreation
. Re't”tSt't/“te bike Public ssss 2021 Open | /Mayor's
committee/commission; .
5.NHC&Rec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| (Citizen led Greenfield | In process-sq Infrastructure z“"_“'“' Mid (2-5 | 550,000 [N Zp“e and |Office/Plan
Bike Committen formed envces, |years) | ecreation [ning
2014) and Energy Plan
+ Foster marathon & ) Recreation
bike events and create Public $838 2022 Open |/Mayor's
5.NHC&Rec  |GOAL#2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| INkages with private In process-sq Infrastructure Facilities, |Mid (2-5 | 0 ¢ 000 |n Space and | Office/Plan
organizations such as Services,  |years) Recreation [ning
hospitals, YMCA, and and Energy ) Plan
health clubs;
+ Recognize the value of ) Recreation
the private-sector health Public 5555 2023 Open |/Mayor's
5.NHC&Rec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| C'UDS and activities such 1, o ol infragtructure Facilties, —|Mid (2-5 1 ¢ 000 |n Space and |Office/Plan
as contra-dancing, martial services, (years) || Recreation [ning
arts, yoga, hiking, biking, and Energy Plan
walking, skiing etc.;
+ Develop a historic trail _ Recreation
system highlighting the Public ssss 2024 Open |/Mayor's
5.NHC&Rec | GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreationall SItY'S Important cultural 1, o o o nfrastructure Facilties, |Mid (2-5 1 0 ¢ 600 |n Spaceand | Office/Plan
and historic assets to Services,  |years) Recreation [ning
dovetail with the cultural and Energy ) Plan

walking tours.
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Recreation
Public 2025 Open |/Mayor's
Implement the 2012 Open . g $95$
5.NHC&Rec  |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| Space and Recreation In process-sdInfrastructure Facilities, |Mid (2-5 1 0 ¢ 600 |n Spaceand Office/Plan
o services, |years) |} Recreation [ning
and Energy Plan
Recreation
Explore the potential of public 2026 Open |/Mayor's
combining parks and Faciities, |Mid (25 |75 Spaceand |Office/Plan
5.NHC&Rec  |GOAL#2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational| recreation into one In process-sd Infrastructure wies: (>$250,000 |N e
dopartment. (It alveady Services,  [years) Recreation [ning
i and Energy Plan
Recreation
‘30"?””5 msp?lfade Public sss 2027 Open |/Mayor's
existing parks (In process: o
5.NHC&Rec  |GOAL #2: Residents and v|2. Identify existing and cre|Identify and maintain existing recreational Splash Park, Dog Park) (In |In process-sq Infrastructure z“","'es' Mid (25 e250,000 N SRp“e and |Office/Plan
planning: Highland Pond & ervices, |years) ) ecreation |ning
Vets Field) (NH added) and Energy Plan
. Maintain an up-to-date inventory of all
B Er | R G e e et el
" preserve open space; e
world and the scenic, N 2L open space, wildlife habitat, view
continuous wildlife " ' ,
rural, and agricultural corridors, heritage landscape, water 2012 Open [Planning/L
. habitat and migration - . $5%%
landscapes will be P ——— resources, and agricultural land. Prioritize Need grant? Long (>5 Space and [ocal Land
5. NHC&Rec corridors; significant N B see below Program Land Use (>$250,000 [N N
protected, preserved, P el the preservation of these resources in all plan years) ) Recreation | Trusts/FRC
and improved to support b B€ | jecision-making processes. Foster a Plan 0G
ne mpre landscapes, watersheds, ) )
biodiversity and healthy : culture of celebrating and self-identifying
¢ ‘ wetlands, and rivers; and | )
living in Greenfield. ¢ with these valuable resources in
agricultural land. )
Greenfield.
ssss 2012 Open |Planning/L
5.NHC&Rec  |GOAL #3: Our natural wor|3. Identify, celebrate, and| Maintain an up-to-date inventory of all na{ E"SU'€ the rural and scenic |y oo oano | program landuse |“"8 5| Cea50,000 [N Spaceand |ocal Land
character of Greenfield. years) Recreation |Trusts/FRC
Plan o6
2013 Open |Planning/L
Coordinate with local Long (55 $8%8 space and |ocal Land
5. NHC&Rec GOAL #3: Our natural wor| 3. Identify, celebrate, and | Maintain an up-to-date inventory of all na| communities and regional |Need grant?-{Program Land Use e (>$250,000 [N P:
organizations. years) Recreation |Trusts/FRC
Plan o6
Celebrate our agricultural 2014 Open |Planning/L
history, explore long (55 |75 Spaceand |ocal Land
5. NHC&Rec GOAL #3: Our natural wor| 3. Identify, celebrate, and | Maintain an up-to-date inventory of all na| community agriculture, Need grant?-{Program Land Use e (>$250,000 [N P
and foster a balanced food years) ) Recreation |Trusts/FRC
supply in Greenfield. Plan 06
Enhance storm water
management and 8888 2015 Open (Planning/L
5.NHC&Rec  |GOAL #3: Our natural wor|3. Identify, celebrate, and| Maintain an up-to-date inventory of all na| Promote 1and preservation |y oy oantoprogram Landuse |©"8 5| Cs250,000 [N Spaceand |ocal Land
along rivers to ensure high years) Recreation | Trusts/FRC
water quality of our rivers ) Plan 0G
and drinking water.
Review the current Zoning Ordinances MasSGIChusetts Smart Growth/Smart
and existing environmental regulations of Energy Toolkit
GOAL #3: Our natural Greenfield to make sure they are geared http://www.mass.gov/envir/smart_gr
world and the scenic, |4. Review, update, and | towards protecting the Town's valuable owth_toolkit/index.html
rural, and agricultural |enforce the Town’s natural resources. Update these . - e 2012 Open
h ’ } ; : n process?? . '
landscapes will be Zoning Ordinances and | regulations in a changing context to Example Modules: Agricultural Mid (25 Space and
5. NHC&Rec & s 8 B see below Planning  |Policy EEw E Land Use ( ($100.001 - [N & Planning
preserved, |environmental address outstanding and emerging Bt Preservation, Brownfields, Low D Recreation
and improved to support | regulations to protect all |preservation issues and meet the Town's Impact Development, Open Space g Plan
biodiversity and healthy |of the above. long term preservation needs. Design/Natural Resource Protection
living in Greenfield. Strengthen code and law enforcement Zoning, Transfer of Development
for successful implementation of Rights, Water Resource Management,
preservation actions. Zoning Decisions
Protect our remaining and
precious agricultural land in & 2012 Open
5.NHC&Rec | GOAL #3: Our natural woi|. Review, update, and en| Review the current Zoning Ordinances and |01 through the In process??{Policy MassGlChusetts Smart Growth/smart |tand Use | M9 %> |(s100.001-|n spaceand o e
Agricultural Protection years) $250,000) Recreation
Restriction (APR) and 4 Plan
Chapter 61A programs.
2013 Open
Explore ordinances to vid@s |55 apace and
5.NHC&Rec  |GOAL #3: Our natural worl4. Review, update, and en| Review the current Zoning Ordinances and| reduce noise and light | In process??{Policy Massiichusetts smart Growth/smart |Land Use |11 & | (s100.001.- N e oo |Pranning
pollution. v $250,000) .
Plan
A downtown cultural center would
rovide gathering space for existing and S Con ot Cne cod AL
. [5.createadowntown |PrOVIeE: € 5P € The Cultural Center of Cape Cod,a |Facilities,
GOAL #4: Greenfield's potentially new cultural ) e !
i Cultural Center at the Y e 501(c)3 non-profit organization, Services,
cultural life will be h : groups/institutions, performance spaces, ; ‘ )
First National Bank to . . adaptively reused the Bass River and $58% Economic
encouraged, expanded, and galleries. Locating the center at the ~ |Include flexible performance |1n process - |Infrastruct |2 - Long (>5 New
5. NHC&Rec ne g Savings Bank in South Yarmouth,  [Energy; (>6250,000 |N Developme
and better promoted, o First National Bank would ensure the and exhibition space. forever ure . . |vears) Strategy
" ° activities and create new | . ) MasSGIChusetts to provide space for |Economic nt/GBA
with more established continued use and preservation of a ol
> town-wide eventsand [ ecrvati local cultural activities related to Developme
town-wide events. historic property, while bringing more o !
programs. ) o exhibition, education, and nt;
residents and tourists into the downtown " "
entertainment. Education
area.
Worcester Cultural Coalition (WCC)
and the WOO Card
The Town could enhance its cultural The WCC is a public/private
attractions through its own investments partnership between the City of
GOAL #4: Greenfield's - along with leveraging the capital and Worcester and cultural organizations
e 6. Support existing and : e ) ;
cultural life will be 2% ther resources of a private entity. This in Greater Worcester. The WCC Economic )
encouraged, expanded, |°re2te NeW town-wide oy o ide greater public benefit with all member ons  [D: mdes | New Economic
5. NHC&Rec Bed, expanded, | \tural events through [IENEEE & see below Who-GBA? |Program ‘ (520,001 - [N Developme
and better promoted, e € fewer public funds. The Town could and advocates for funding to support |nt; years) Strategy
" ° public/private 3 . : $100,000) nt/GBA
with more established |P " S P encourage mutually beneficial cultural events and educational Education
town-wide events. B relationships with private entities programs. The WCC founded the
through efficient administration and WOO Card, a program that provides
open, transparent communication. loalty points and discounts to users
who visit cultural institutions,
restaurants, and retalers.
Streamline permits, Economic s Economic
5.NHC&Rec |GOAL #a: Greenfield’s cul{6. Support existing and cr The Town could enhance its cultural attraq €159 @nd zoning Who-GBA? |Program | Worcester Cultural Coalition (wcc) an| *¢Y€'2P™€ [Mid (-5 11550 0601~ |n New Developme
processes for creative n; vears) | Goo 000y strategy | B

enterprises.

Education
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. -
. f& styl Dconr‘)rmc Mid (2-5 $$ N Economic
5.NHC&Rec  |GOAL #4: Greenfield’s cul{6. Support existing and crq The Town could enhance its cultural attrag CCOUrage cafe style Who-GBA? |Program  |Worcester Cultural Coalition (WCC) an] - ¢ °P™ (520,001~ [N ew Developme
outdoor seating. nt; years) Strategy
: $100,000) nt/GBA
Education
. -
E th f Dmm\mc wid (25 | N Economic
5.NHC&Rec  |GOAL #4: Greenfield’s cul{6. Support existing and crq The Town could enhance its cultural attra ECOUrage the presence of |\yp, Gga2 |program  |Worcester Cultural Coalition (wcc) an| c ¢'°P™e | M (520,001~ [N ew Developme
food trucks downtown. nt; years) Strategy
: $100,000) nt/GBA
Education
The Cultural Districts Initiative is a
program of the MasSGIChusetts Cultural
Council that was launched in April 2011. Cottage Street Cultural District -
There are currently 17 Designated Easthampton, MA p
e Cultural Districts in MasSGIChusetts, The Cottage Street Cultural Distrct is Economic
none of which are located in the Town. an area within the City of
cultural life will be 7. Apply for Cultural ot 8 o ) Developme
bt e Designation can foster local cultural Easthampton that contains diverse |Economic |Short '
5.NHCBRec | SnCOUraged: expanded, | District designation from | o o0 ont by attracting artistsand  |see below In process |Program |shops, galleries, and night-life et [ [PE ey RCECHE
g and better promoted, | the Mass Cultural P v '8 ! S P! 8! oPS, B » and nig P! $20,000) Strategy |torical
! > : cultural enterprises, tourists, and private activities amongst a vibrant art scene. |nt year) -
with more established | Council. ¢ ° " h e Commissio
investment into a specific geographic The District hosts year-round events. !
town-wide events. . o X ; n/Mayor's
area with an existing concentration of that include the Art Walk and the Al
cultural facilities. Added benefits of the Easthampton Paint Out! at the Nash g
program may include the preservation Gallery.
and reuse of historic buildings and the
enhancement of property values.
/
Economic
J— " Economic |Short ${und N Dte"eb":‘e
5.NHC&Rec  |GOAL #4: Greenfield’s cul{7. Apply for Cultural Distri{ The Cultural Districts Initiative is a progran| — -2 0 MUSEUM OTENNGS 11, 5 ocacs  |program | cottage Street Cultural District - Easth| Developme | (within a under-— |y e " s
and exhibitions. nt ear) $20,000) Strategy  [torical
v Commissio
n/Mayor's
Office;
/
Economic
N . Economic |Short ${und N Dte"e“’p:‘e
5.NHC&Rec  |GOAL #4: Greenfield’s cul{7. Apply for Cultural Distri The Cultural Districts Initiative is a progran| FOSte the creation ofa ;. oo cooe Iprogram [ cottage Street Cultural District - Easth| Developme |(withina |7 “"%%" N ew " o
Children’s Museum. nt ear) $20,000) Strategy  [torical
v Commissio
n/Mayor's
Office;
/
Economic
Celebrate Greenfield" Economic |Short | N Dteve‘op:e
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